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The number of China movie and media enterprises have now grown and expanded 
rapidly, under the background of fast developing national economy and culture industry. In 
2009, the GEM Listing has not only become important means to provide financing for those 
new movie and media enterprises, but also give more chances to the investors in marketing. 
This essay is using Huayi Brothers Media Corporation as a research subject. Huayi Bros. 
is one of the first 28 companies to be listed in Growth Enterprises Market (GEM) and is also 
the first listed media enterprise in China. The company has always been a super star in stock 
market. Under this warming GEM environment, as one of the leading companies, HuayiBros’s 
stock has been popular in speculation and funding. It was ranked as one of the top ten stocks 
in 2013. This essay is going to analyze the internal value of Huayi Bros from an external 
investor’s point of view. The real value behind the company’s financial statements would be 
restored and analyzed rationally in order to provide beneficial helps and references for 
investors. 
The essay is going to use Professor Paleu’s theory (Business Analysis and Valuation 
Using Financial Statements) also known as Harvard analytical framework, to analyze Huayi 
Bros’ financial statements and corporation valuation .  
The article is divided into eight Sections-introduction, macro and industry analysis, 
strategic analysis, accounting analysis, financial analysis, prospect analysis, evaluation 
analysis, conclusion and revelation. Firstly, macro and industry analysis uses PEST aspects; 
strategic analysis uses Porter’s five forces model and value chain analysis; Secondly, 
accounting analysis is mainly using income, account receivable and inventory to estimate the 
company’s accounting policy; financial analysis including three dimensional analysis, 
financial ratio and decomposition analysis of financial indicators; prospect analysis will 
predict the company’s future and financial statements according to the previous parts;lastly, 
under the fundamental of financial statements’ prediction, valuation analysis is using absolute 
value model and relative value model to valuate the corporation and its equity value in order 
to gain a compared share price. 
By utilizing the above methods for Huayi bros, the conclusion of the essay is that the 
corporation is large but not strong enough and the share price is overestimated. 
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犹如过山车，2013 年 10 月 8 日其股价达到破纪录的 81.8 元，比年初的 14.55 元上涨
了 462%，市盈率高达 205 倍。可是其后股价就一路震荡下行直到现在，跌幅与最高










































































































资料来源：参考了 Krishna G. Palepu.Business Analysis and Valuation： Using Financial Statements，
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